WOMEN'S
RECRUITING
SPONSORSHIP

FORTE MEMBERS ENROLLED AT

MBA PARTNER SCHOOLS

MBA PARTNER SCHOOLS

MEET THE NEXT GENERATION OF WOMEN
BUSINESS LEADERS

Elevate your fall recruiting strategy by connecting with top-tier
MBA talent from Forté's partner schools, with flexible sponsorship
options designed to accommodate various engagement and
recruitment objectives.

Forté’s MBA community spans 60+ Partner Schools and includes

high-performing women seeking internship and full-time
opportunities. Sponsorship of the MBA Virtual Leadership Conference
allows you to engage with first and second-year MBAs through an
interactive virtual career fair as well as a direct communication from a
searchable resume database of all MBA candidates.

SPONSOR BENEFITS:

MBA VIRTUAL LEADERSHIP CONFERENCE: $3,500

« Engage with conference attendees via a virtual company booth;
connect in real time via video chat or through 1:1 networking

 Promote your company and available internship or full-time MBA
level positions to women in the Forté network

« Sponsorship promotion in email invitations and messages regarding
the Forté MBA Virtual Leadership Conference

« Priority company logo placement on virtual conference platform and
website

* Access to digital resume book and registrant contact list

07 —
Find it all at fortefoundation.org %@g Forte
OO OBO /fortefoundation More Women Leading


https://www.fortefoundation.org/site/SPageServer/?pagename=partners_bschool

SPONSOR ADD-ONS:

ALL ACCESS MBA RESUME BOOK: $7,500

e Access Forté's premier online resume book of talented MBA women from diverse backgrounds; sourced annually from
attendance at our MBA Leadership Conferences, Forté Fellows, and outreach to all other MBA women at partner schools

o Actively prospect leading women candidates from 60+ business schools, including Top 10 and Top 25 MBA US programs

o Directly email and build relationships with currently enrolled MBA women in the US, UK, and EU

DEDICATED EMAIL: $3,500
« Showcase your brand, message, and role models to 5K+ MBA students attending the leading MBA programs

Note: 20% discount available for bundles
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FORTE MBA PARTNER AND AFFILIATE SCHOOLS

Alliance Manchester Business School  Arizona State University (W.P. Carey School of Business) ® Boston College (Carroll School
of Management) e Boston University (Questrom School of Business) ® Carnegie Mellon University (Tepper School of Business)
Columbia Business School ® Cornell University (Samuel Curtis Johnson Graduate School of Management) e Dartmouth College
(Tuck School of Business) ® Drexel University (LeBow College of Business) ® Duke University (The Fuqua School of Business) ®
EDHEC Business School ® Emory University (Goizueta Business School) e ESADE Business School ® George Washington
University (School of Business) ® Georgetown University (McDonough School of Business) ® Georgia Tech (Scheller College of
Business) ® Harvard Business School ® HEC Paris ® IE University ® IESE Business School @ IMD Business School e Imperial
Business School e Indiana University - Bloomington (Kelley School of Business) ® INSEAD e Johns Hopkins University (Carey
Business School) ® Kellogg-Schulich Executive MBA e Kellogg-WHU Executive MBA e London Business School ® Massachusetts
Institute of Technology (Sloan) @ Miami Herbert Business School ® Michigan State University (Broad College of Business) ® New
York University (Stern School of Business) ® Northeastern University (D'Amore-McKim School of Business) e Northwestern
University (Kellogg School of Management) e Ohio State University (Fisher College of Business) ® Pepperdine University
(Graziadio School of Business and Management) ® POLIMI Graduate School of Management e Queen's University (Smith School
of Business) @ Rice University (Jesse H. Jones Graduate School of Business) ® Santa Clara University (Leavey School of Business)
* Southern Methodist University (Cox School of Business) ® Stanford University (Graduate School of Business) ® Texas Christian
University (Neeley School of Business) ® University of California - Berkeley (Haas School of Business) ® University of California -
Irvine (Paul Merage School of Business) ® University of California - Los Angeles (Anderson School of Management) e University
of California - Riverside (Anderson Graduate School of Management) e University of California - San Diego (Rady School of
Management) ® University of Cambridge (Judge Business School) e University of Chicago (Booth School of Business) e
University of Colorado - Boulder (Leeds School of Business) e University of Florida (Warrington College of Business) ® University
of Georgia (Terry College of Business) ® University of Houston (C.T. Bauer College of Business) ® University of lllinois Urbana-
Champaign (Gies College of Business) ® University of lowa (Tippie College of Business) ® University of Maryland (Smith School
of Business) e University of Michigan (Ross School of Business) ® University of Minnesota - Twin Cities (Carlson School of
Management) e University of North Carolina (Kenan-Flagler Business School) e University of Notre Dame (Mendoza College of
Business) e University of Oxford (Said Business School) e University of Rochester (Simon Business School)  University of San
Francisco (Masagung School of Management) e University of Southern California (Marshall School of Business) ® University of
Texas at Austin (McCombs School of Business) ® University of Texas at Dallas (Naveen Jindal School of Management) o
University of Toronto (Rotman School of Management) e University of Virginia (Darden School of Business) e University of
Washington (Foster School of Business) e University of Wisconsin - Madison (Wisconsin School of Business) e Vanderbilt
University (Owen Graduate School of Management) ® Wake Forest University (University School of Business) ® Warwick
Business School ® Washington University in St. Louis (Olin Business School) ® Western University (Ivey Business School) e
William & Mary (Mason School of Business) ® Yale School of Management @ York University (Schulich School of Business)
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